Meeting: Media Marketing Date: March 4, 2004 Time: 4-6 p.m.

Location: Conference Room 420C
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Topic Discussion Action Responsibility | Consult | Inform Due

Date

First session of S. Cavette introduced SWOT | Completed 1* step of SWOT | S. Cavette 03/11/04

SWOT Analysis

analysis

Analysis

BET Short Film
Competition

Micbael Sellers of Channel 56
was introduced

Brainstorming session, which
resulted in a theme of Youth
Education as a teaching tool.
M. Sellers suggested pie
charts, real life situations and
a host be included on the
film. It was determined that
the film would be in
compliance with federal
mandates; it would provide
education to the public and
HIV patients; and it would
remove stigmas
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